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Slow tourism is growing quickly in Hungary. It offers the opportunity to immerse oneself in a new way of life
and experience an old-new way of life. It represents a sustainable form of tourism focusing on slowing down the pace
of life and exploring local culture, nature, gastronomy and communities. The experiential approach to tourism aims
to recharge the body, mind and spirit while minimizing the ecological footprint.

The study explores slow tourism at Lake Tisza, focusing on the Sarud Experience Village. It examines how
the village uses local resources and resident involvement to create a distinctive slow tourism experience. The
primary objective is to analyze the impact of the Sarud Experience Village on visitor satisfaction and the quality
of life of the local community. The research aims to show how slow tourism principles enhance visitor experiences
while meeting their needs. It combines quantitative and qualitative methods. Primary data were collected through
a questionnaire survey among regular visitors to the Sarud Experience Village. Secondary data included a literature
review on slow tourism and rural development, along with field visits and observations. The Sarud Experience
Village successfully applies slow tourism principles by focusing on traditional lifestyles and a close connection to
nature. Survey results indicate high visitor satisfaction with services, the environment, and staff professionalism,
though feedback on pricing was mixed. The success of the Sarud Experience Village model suggests potential
applications in other rural areas aiming to boost tourism while preserving local culture and environment. The
project demonstrates that slow tourism can be a sustainable and impactful approach to rural development, offering
economic benefits and improving residents' quality of life. The Sarud Experience Village exemplifies successful
slow tourism by balancing visitor satisfaction with community development. The research highlights the importance
of integrating local resources and resident involvement in creating authentic and sustainable tourism experiences.

Key words: slow tourism, rural development, Hungary, Lake Tisza, Sarud Experience Village.
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ToginvbHuil mypusm weuoKo po3euUsaAcmsvCs 8 Y20puuni i NpONOHYE MONCIUGICIb 3AHYPUMUCS Y HOBULL JCUMME-
8ULL CMUIL MA GLOYYMU CMAPUU-HOBUL CROCIO scummst. Bin sense coboio cmany hopmy mypusmy, SiKa 30Cepeorcena
HA YNOBIIHEHHT MeMNy HCUmms ma 00CIIONCeHHT Micyesoi KyIbmypu, npupoou, eacmponomii i cninohom. Excne-
PUMEHMATbHUL NIOXIO 00 MYPU3MY MAE HA Memi 3apsa0umuy mino, po3ym i 0yX, MIHIMI3YI0uU 11020 eKoI0IUHULL CIiO.

Hana poboma docnioxcye nosinbruu mypusm Ha ozepi Tuca y ghoxyci iz cenom poseae [llapyo. Ipoananizosano, sk
ceno BUKOPUCTOBYE MICYe8i pecypcl i 6NACHUX JHCUMENI8 0Nt CIMEOPEHHS CGOGpigHOZO ()oceig NOBLILHO20 MYPUMY.
OcHosHa mema 00CnioxHceHHs — oyiHumu 8nus OisnvHocmi cena possae Lllapyo Ha pieens 3a00601eHoC 8i06i0Y6a-
4ig, @ MAKOIC HA AKICMb HCUMMS NPEOCMABHUKIG Micyesoi cninbHomu. Poboma mae na memi nokazamu, K npuHyu-
N NOGIILHO20 MYPUSMY NOCUTIOIONb NPUEMHI BDAJICEHHS BI06I0V6AYI6, 3a00680NbHAIOYY iXHI nompebu. Bona komoi-
HY€ KIMbKICHT ma AKiCHI Memoou 0ocriodcenns. [lepeunni oani Oynu 3i0pani 3a 00NOM0O2010 AHKEMHO20 ONUIMYEAaHHS
cepeo pe2ynspuux eocmeti cena poseae Lllapyo. Baza mopunnux danux gxkuiouana 6 cebe 02nsio (haxogoi rimepamypu
CMOCOBHO NOBLILHO20 MYPUIMY MA PO3BUNIKY CLUIbCLKUX Micyesocmell nopsio i3 NOIbOGOK NPAKMUKOIO Mad CHOCHe-
DEACEHHAMY HA MICYI. Cyefzo poseaz Lllapyo yoano 3acmocogye npuHyun NOBLILHO20 MYPU3MY, AKYEHMYIOUU y8azy
Ha mpaouyitiHomy Cmuni Jcumms i MiCHUX 36 3Kax i3 npupoodoio. Pezynemamu anxemysanus 00600amv GUCOKULL
Pi6eHb 3a008011€HOCHI BI0BINYBAUIE NOCTY2AMU, CEPEOOBUUEM, A MAKONC NPOPECIOHANIZMOM NEePCOHATY, XoUd OYMKU
CMOCOBHO PIBHS MaA JianasoHy Yin Cymmeeo 8iopiznaiomucs. Yenix modeni cena poszeae Illapyo cnonykae na ii nomen-
YiliHe POSUUPEHHSL Y HANPSIML THUUX CLTbCOKUX PAUOHIE 13 MemOoio NIOGUUEHHS MYPUCTCbKO20 00opomy, 30epieaiouu
YuM camum micyegy Kymbmypy ma cepedoguue. 1Ipoexm 00600umv, wo NOGIIbHUL MYPUZM MONCe CHAMU CIMIUKUM
i 3HauYWUM nI0X000M 00 CLIbCLKO20 PO3BUNIKY, 00IYSIOUU eKOHOMIYHI nepesazt ma NOKPAWLYIOUU YMOBU JCUMMSL MiC-
yeeux mewranyie. Ceno possae Lllapyo € npuxiadom yoano cmeopenozo nosLibHO20 MypuMy, 6AIaHCYIOuU 3a00801e-
HiCmb 6I08I0Y8aUi6 i3 PO3GUIMKOM CYCniibemea. JlociiOdxcentst NiOKPecroe BaXCIugicmy inmezpayii Micyesux pecypcie
i yuacmi 10KanbHUX dHCUmenie y hopmyeanHi asmeHmuuHO20 ma CMitikoeo mypucmuiuHo20 npoOyKmy.

Kniwouosi cnosa: noginonuil mypusm, CinbCokutl po3sumox, Yeopwuna, ozepo Tuca, ceno possae Lllapyo.
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Introduction. Slow tourism is becoming
increasingly popular in modern society, where
people are increasingly looking to compensate
for the fast pace of life and spend quality time in
nature, away from the stresses of everyday life.
This type of tourism offers people the opportunity
to slow down, reconnect with themselves and their
environment, and have deeper, more meaningful
experiences. Slow tourism is therefore not just
a form of travel, but also a philosophy of life that
focuses on conscious presence and sustainability.
In the Sarud Experience Village, presented in our
research, visitors can experience all the benefits
of slow tourism: tranquillity, closeness to nature
and an in-depth knowledge of local culture.
The time spent in the Experience Village is not
just about relaxation, but also gives visitors
the opportunity to actively participate in
the life of the local community, learning about
its traditions and customs. This model shows that
slow tourism is not just a temporary trend, but
also a long-term change in the travel industry
that has the potential to change the way we think
about travel, leisure and our relationship with
our environment.

Literature analysis. The slow movement
started in the 1980s, counterbalancing the rapid
spread of globalisation, its popularity has risen
in recent decades, and the corona virus epidemic
has brought people closer to nature again [1].
Travellers slow down [2], experience the sights
and tastes, and immerse themselves in the local
culture.

However, the concept of slow tourism is still
not clearly defined, and its literature has been
reviewed by Balaban and Keller [3].

Balaban and  Csapody [4] discuss
the importance of slow tourism, its relationship
with sustainability, and the slow food and slow
citiesmovements, based onliterature andresearch.
El Archi et al [5] found that there is a growing
interest in sustainable tourism practices, with
a focus on reducing the environmental footprint
and promoting the SDGs. Accessibility plays
asignificantrole in tourists' choice of destinations
[6], which can be an important consideration
when planning slow tourism where the focus is
on local experiences.
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Pécsek [7] created the slow tourism model,
which has 4 pillars:

— locality,

— experiential,

— sustainability,

— social welfare.

Rural tourism also offers the opportunity to
implement slow tourism at regional level and to
catch up lagging areas. Tourism has a significant
income generating potential in terms of both
employment and quality of life [8], and can
therefore greatly improve the competitiveness
of a region, for example in the case of Lake
Tisza. The development of this region for tourism
purposes started already inthe 1980s, and the spatial
extent of the settlements has changed because
of the developments [9]. Varhelyi [10] stated
that success in Lake Tisza can only be achieved
through complex tourism development, which
in terms of infrastructure development mainly
means road, port and beach development, but it is
also important to develop an appropriate strategy
to ensure that visitors choose the attraction as
the place of their visit [11].

The main objective and task of the research
is to analyse the impact of the Sarud Experience
Village on the visitor experience. In addition,
the research aims to show how the principles
of slow tourism contribute to enriching the visitor
experience.

The research identified the main components
of the visitor experience of the Sarud Experience
Village and analysed visitor satisfaction
and the services provided by the Village.
Moreover, the research made recommendations
for the further development of slow tourism in
the region.

Objectives and tasks of the research. The
main objective and task of the research is to
analyse the impact of the Sarud Experience
Village on the visitor experience. In addition,
the research aims to show how the principles
of slow tourism contribute to enriching the visitor
experience.

The research identified the main components
of the visitor experience of the Sarud Experience
Village and analysed visitor satisfaction
and the services provided by the Village. Moreover,
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the research made recommendations for the further
development of slow tourism in the region.

Material and methods. Our study analyses
the Sarud Experience Village complex, located
at Lake Tisza, where the implementation has
several objectives: on the one hand, to experience
slow tourism, to introduce the traditional way
of life to the visitors, where they can get away
from everyday life and relax, to learn about
a new lifestyle, and, on the other hand, to
create an active tourist centre with a wide range
of related attractions, ensuring a meaningful
and quality stay for several days.

The second objective is a mission: to highlight
and develop the municipality of Sarud in order
to provide living conditions and a vision for
the future for its inhabitants, contributing to
improving the quality of life.

The primary data collection for our study
involved a questionnaire survey of regular
visitors to the Experience Village, filling in
an online questionnaire, analysing the results
and summarising them graphically. The results
were analyzed using statistical methods to
ensure robust and reliable findings. Data
were summarized graphically to facilitate
a clear understanding of trends and patterns. The
questionnaire included various sections to gauge
different aspects of the visitor experience:

Visitor satisfaction: questions targeted
at understanding the overall satisfaction levels
with their visit.

Service quality: items assessing the quality
of various services provided within the village.

Offer expansion: queries about the necessity
and type of additional services or attractions that
visitors might desire.

Value for money: questions evaluating
the perceived value of the experience relative to
the costs incurred.

Promotional  effectiveness:  assessments
of the effectiveness of the village's promotional
and marketing activities.

As a secondary data collection, we conducted
an extensive literature analysis, including studies
on slow tourism and rural tourism development,
which provided a theoretical background for
our research. This included academic papers
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and case studies on the principles and practices
of slow tourism. The theoretical framework
provided a solid foundation for our research,
allowing us to contextualize our findings within
broader tourism development discourses.
We also conducted field visits and personal
observations of the Experience Village to
gain first-hand information about the site
and visitor interactions. This helped to gain
a deeper understanding of visitor interactions
and behaviors, and observing the operational
aspects of the village.

Our main research question was: “How
does the concept and implementation
of the Sarud Experience Village affect
the experience and satisfaction of visitors?”

Research results. Introduction to the Sarud
Experience Village. The Village has a wide
range of attractions to offer visitors a great time:

— Hungary's largest outdoor trampoline park
was built here on 2200 m?.

— Pleasure beach: designed as an eco-market,
cash-free zone, with only metal cans or glass
bottles.

— Apraja’s Beach: especially for small
children, with a play forest, a model play farm
and childcare.

— Battlefield: a team-building arena, where
you can play quad, air soft, paintball, among
others.

— Water amusement park: water bumper cars,
water choppers.

Suppart: possibility to rent a SUP,
participate in courses, tours, supping with your
own equipment.

— Lake Tisza Climbing Base: the largest high-
altitude ropeway system at Lake Tisza, with
a 300-metre-long ropeway system.

— Playground.

— S. port water base: water tour and water
sports centre, sports equipment, boat rental,
education, fishing tourism centre.

— EbPart: the first dog beach at Lake Tisza.

— Holiday boat mooring: there are suitable
facilities for mooring and relaxation for holiday
boats provided by MAHART. On request, extra
activities are also provided on the holiday boats,
as catering or wine tasting on board.
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— Huculudvar Equestrian Centre: equestrian
tourism centre, with training, camps, cross-
country riding.

Questionnaire research. During our research,
we also conducted a questionnaire survey among
visitors to the Sarud Experience Village. We
received 93 responses to the questionnaire,
which are analysed below.

The majority of respondents are aged between
40 and 50 years, as shown in Figure 1, with families
with young children being the main target group
of the Experience Village. The age distribution
of the respondents can provide important
information on the preferences and needs of slow
tourism. The predominance of middle-aged
people may suggest that this group is more active
in slow tourism, interested in relaxing, cultural
and natural experiences that require more time
and immersion. This information could help
tourism operators to tailor their offer to the needs
of this age group and to understand better the types
of experiences that appeal to them.

Respondents were also asked about the quality
of the services available, and Figure 2 shows
that overall visitors are very satisfied with
the services. The quality of services, satisfaction
with prices, tidiness of the environment, staff
training, technical and IT equipment, information
available, choice of programmes. All aspects

(11, 22]

(22, 33]

(33, 44]

except prices received the highest scores
from most respondents, with a significantly
higher proportion compared to the other
scores. The quality of the services, the tidiness
of the environment and the professionalism
of the staff were rated as outstanding. For prices,
61% of the respondents rated it as medium or
good, with a quarter of respondents also satisfied.

These results highlight areas where the visitor
experience needs to be improved to make
the Experience Village more attractive to visitors
seeking slow tourism.

More than half of the respondents got their
information about the Experience Village from
the Internet, as illustrated in Figure 3. Referrals
from friends and family are also significant,
with a smaller proportion coming from leaflets
and accommodation recommendations.
Interestingly, however, no respondents mentioned
Tourinform offices or radio and newspaper
advertisements. This distribution suggests that
the online presence of the Experience Village
and word-of-mouth recommendations play
an important role in providing information to
visitors, which could be an important element
of a slow tourism marketing strategy.

The Sarud Experience Village also has
a number of impacts on the quality of life
of the local community:

[44,55] (55, 66]

Fig. 1. Distribution of visitors by age

Source: own editing
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Fig. 3. Getting information about the Experience Village
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— Economic benefits — the development
of the Experience Village has created many new
jobs and contributed to increased revenues for
local businesses.

— Community development — the Experience
Village has helped to bring local people together
and actively participate in the development
of rural tourism. The Experience Village’s
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programmes and events have strengthened
a sense of community belonging.

—Environmental impact—the Experience Village
emphasises sustainable tourism and the importance
of nature conservation, which contributes to
the preservation of the local ecosystem.

— Reducing the ecological footprint —
the Sarud Experience Village’s environmentally
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friendly measures reduce the environmental
footprint.

Summary. The Sarud Experience Village
is a unique model project of rural development
in Hungary, where a complex tourist attraction
has been realized without the involvement
of significant public funds, and the development
of'the attraction significantly improves the quality
of life of the village and its inhabitants. Through
dedication and a shared will, a mission is
being achieved which, through the concept
of the living village, creates value and a vision as
well as an opportunity to break out, and through
which Sarud is also occupying a significant
position on the tourist map in terms of slow
tourism, and the comparison between slow
tourism and the village environment is an area
which has been poorly researched. Visitors
can experience the local culture, gastronomy
and nature, while at the same time gaining
experiences and spending quality time with
family and friends, learning about a new way
of life. The research highlighted the key factors
that contributed to the success of the project. At
the heart of the services of the Sarud Experience
Village are the natural values.

The results of the research show that
the concept and implementation of the Sarud
Experience Village has a positive impact on
the experience and satisfaction of visitors, where
the principles of slow tourism are implemented by
emphasising traditional lifestyles and proximity
to nature. The improvements made will play

an important role in improving the quality
of life of the local community; by involving local
people and exploiting local resources; the local
economy will be improved, thus contributing to
the identity of the municipality.

Satisfaction figures and a high rate of returning
guests indicate that promotional activities are
successful.

To summarize, slow tourism is a form
of sustainable tourism that focuses on a deeper
understanding of local culture, gastronomy

and nature. It differs from mass tourism,
which offers faster and more superficial
experiences. Slow tourism focuses on

the quality of the experience and the value
of time and emphasises engagement with local
communities and sustainability. Its areas of focus
include slow food, slow cities (Cittaslow)
and ecotourism.

The development of slow tourism in
the analysed region requires the improvement
of infrastructure, transport facilities
and local services as well as the support and active
involvement of local communities. Effective
communication and promotion of the values
of slow tourism is also important.

In conclusion, the research shows that
the Sarud Experience Village successfully
implements the principles of slow tourism
and contributes to a deeper visitor experience,
raising awareness of the lifestyle and improving
the quality of life of the local community
and the tourist attractiveness of the area.
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