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The relevance of the research: Transcarpathia, a picturesque region in Ukraine, boasts stunning landscapes
and arich geographical and cultural heritage that is attracting more tourists. This growth hinges on tourism professionals
effectively communicating with international visitors, making English language skills crucial. Subject research:
the relationship between ESP and Transcarpathian tourism. The purpose of the study is to introduce the relationship
between Transcarpathian tourism and the importance of learning English for Specific Purposes (ESP). Research
methodology: descriptive method of analysis, induction and deduction. The results of the study: ESP caters to this
need by equipping tourism workers with relevant English skills. ESP courses focus on vocabulary specific to the tourism
industry, like describing attractions and handling inquiries. They also emphasize practical communication skills for tasks
such as giving directions and resolving complaints. Cultural awareness is another key component, ensuring respectful
interactions with tourists from diverse backgrounds. ESP can significantly benefit Transcarpathia's tourism industry.
Improved communication fosters trust and leads to better customer service, which translates into increased tourist
spending. Practical significance: ESP facilitates cultural exchange by enabling deeper connections between tourists
and locals. This enriches both parties and fosters a sense of global community. The article proposes implementing
ESP programs through various channels. Universities and language schools can design specialized courses. Online
platforms offer flexible learning options, while language exchange programs can provide communication practice.
Promoting Transcarpathia as an «English-friendly» destination with English signage and marketing materials can
further attract tourists. Conclusions: ESP empowers tourism professionals to effectively serve international visitors.
This does not only enhance the tourist experience but also fuels economic growth in Transcarpathia by attracting more
tourists and creating job opportunities. As Transcarpathia's tourism industry flourishes, English language proficiency
will remain a key factor in its success. The prospect of further research lies in the possibility of conducting empirical
research on the availability, significance and effectiveness of ESP courses for tourism in Transcarpathia.
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mypucmis. Lle 3pocmanns 3anexcums 6i0 npogecionanie y cgepi mypusmy, Axi egpeKmusHo CRiIKYIomvcs 3 iHo3eM-
HUMU 8I08i0y8ayaMU, WO POOUMb 3HAHHA AH2TINICHKOI MOBU 8UpiaibHum YunHukom. IIpedmemom 0ocnioricenns €
38 3K MIDIC AH2TTICLKOIO MOBOIO 30 NPOPECIliHUM CPIMYBAHHAM Ma 3aKapnamcokum mypusmom. Mema ooci-
OJICEHHA: NOKA3AMU 36 SI30K MidIC 3aKAPNAMCOKUM MYPUSMOM A 8ANCTUBICINIO BUGHEHHS AHSTTNICHKOT MOBU 30 NPO-
geciinum cnpsamyeannsim (ESP). Memoodonozis 0ocniodyncenns: onucosuii Memoo ananizy, iHoykyis ma 0eoyKyis.
Pezynomamu 00cniodznceHHA: AH2NIUCOKA MOBA 34 NPOPECIUHUM CIPIMYBAHHAM 3A0080IbHSAE Y0 Nompedy, Hada-
Yy npayieHuKam cghepu mypusmy 8ionogioni Hasuyku auneniucvkoi mosu. Kypcu auneniticbkoi Mosu 3a npoghecitinum
CHPAMYBAHHAM 30CEPEONCEHT HA IeKCuyl, CheyughiuHill 08 mypucmuyHoi in0ycmpii, HanPUKIAO HA ONUCT BUSHAYHUX
nam'amox ma oopooyi sanumie. Bonu makodic akyenmyloms y6azy Ha NPAKMUYHUX HAGUUKAX CRINKYBAHHSL Ol 6UKO-
HAHMA MAKUX 3a60aHb, K HAOAHHA THCMPYKYit ma eupiwenns ckape. Kynomypna o6isnanicme € wje 00num K-
Y08UM KOMNOHEHMOM, W0 3a0e3nedye No8axtCHy 83acMo0ilo 3 MypUcmamu pisHo2o noxoodcenHs. Aneniticbka mMosa
3a npoghecitinum cnpamy8aHHAM MOdce NPUHECIU 3HAYHY KOPUCb mypucmuynin eanysi 3akapnamms. [lokpawye-
HA KOMYHIKAYis cnpusie 3miyHenHo 008ipu ma éede 00 Kpaujoeo 00CHY208Y8aANHS KIICHMIE, W0 Npusgooums 00
30inbuenna eumpam mypucmie. IIpaxmuune 3nauenna: aneniicbka Moea 3a nPOPecitinum cnpsmMy8aHHAM CNPUsC
KYIbMYPHOMY OOMIHY, YMOICTUGTIOIONU 2O 38 513K Midic mypucmamu ma micyesumu scumenamu. Lle 36azauye
00U06i CMOPOHY MA CRPUAE POPMYBAHHIO NOYYMMA 2100ANbHOT CRITbHOMU. Y CIammi nponoHYEMbCSL 6NPOBAONCY-
8amu NPOSPAMU AHSTINICHKOI MOBU 3a NPOGECIIHUM CIPAMYBAHHAM PI3HUMU cCROCOOAMU. YHieepcumemu ma MogHi
WKONU MOICYmb po3podnamu cneyianizosani Kypcu. Ounatin-niamgopmu nponoHyoms SHy4Ki 6apianmu Hag4anHs,
a npoepamu MOGHUX 0OMIHI6 MOdICYmMb 3abe3neuumu KoMyHixamuery npaxmuxy. Tonynapuszayia 3axapnamms ax
«AHSTOMOBHOIY 0ecmuHayii 3a 00ONOMO2010 AH2IOMOBHUX BUBICOK MA MAPKEMUH208UX Mamepianie mModice 000am-
K060 npusabumu mypucmie. Bucnosku: aneniiicoka mosa 3a npo@eciinum cnpaMysanHam 0ae smoey paxisyim
Y cpepi mypuzmy egbekmueﬁo obcnyeogyeamu inozemnux cocmeti. Lle ne nuue nokpawye MypUcmudHull 00CceIo,
a Ui Cnpuse eKOHOMIYHOMY 3DOCMAHHIO 3aKapnamms, 3ajydarouu Oilbuie mypucmie ma cmeopioiouu Hosi poboui
Micya. OckinbKu mypucmuuna 2any3e 3axapnamms npoysimac, 60100iHHA AHSNINCLKOI0 MOBOIO 3ANUUAMUMEMbC
KI10408uUM uunnuxom ii yenixy. Ilepcnexmuea nooansuiux 00Caioicens noiseae y MOHCIUBOCMI NPOBEOeHHs eMni-
PUUHO2O 00CTIOANCEHHSL OOCMYNHOCI, 3Hauywocmi ma egexmuerocmi Kypcie ESP ons mypusmy na 3axapnammi.

Knrouogi cnosa: aneniticoka mMosa 3a npogeciiinum CNpamMy8anHsIM, aHeNiUCLKA MO8A Ol MYPUsmy, mypusm,
3axapnamms, CLIL (3micmosHo-mo8He inmezposane HaA8YAHHs), 2e02paghiuna cnaouuna.

Setting the problem. Transcarpathia, a pic-  This growth is attributed to improved infrastruc-
turesque region located in the southwestern part  ture, increased marketing efforts and the region's
of Ukraine, is known for its stunning landscapes, appeal as an authentic destination. As more
rich geographical and cultural heritage, diverse  international tourists discover Transcarpathia,
population and a growing tourism industry. The the need for English-speaking professionals
region's unique blend of ethnicities and histori- in the tourism sector becomes increasingly
cal influences makes it a fascinating destination  important. Hence, the aim of this article is to
for tourists [1]. In recent years, there has been  explore how tourism and the demand for Eng-
a growing interest in promoting tourism in Tran-  lish language skills are intertwined in Transcar-
scarpathia [2], which has led to an increased pathia and the benefits this relationship brings to
focus on learning English for specific purposes  the region.

(ESP), or English for tourism [3]. Thus, to cap- Analysis of recent research and publica-
italize on this potential, fostering English lan-  tions. Firstly, the burgeoning tourism sector in
guage skills tailored to tourism needs is crucial. ~ Transcarpathia creates a demand for English

Transcarpathia boasts a variety of attractions, = communication. Tourism is a rapidly grow-
including the Carpathian Mountains, medie- ing sector of the economy, having a profound
val castles, thermal springs and traditional vil-  impact on society, politics, culture and, above
lages. These attractions draw tourists from both  all, the economy. It is estimated that there are
Ukraine and abroad. The region's natural beauty = approximately 100 million employees working
offers numerous opportunities for outdoor in the modern entertainment and leisure indus-
activities such as hiking, skiing and exploring try [4]. Fluency in foreign languages is one
national parks. Additionally, the cultural diver-  of the key skills in this industry. Rapid advances
sity, reflected in festivals, cuisine, and local tra-  in technology have influenced both language
ditions, adds to the region's charm. learning and customer experience in the travel

The growth of the tourism industry in Tran-  industry. Becoming a professional in today's
scarpathia has been significant in recent years. tourism industry means a complex set of skills
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and abilities, which are interdisciplinary in
nature [5]. Tourists from English-speaking
countries are increasingly drawn to the region's
unique charm. Hotels, restaurants, tour guides
and transportation services all benefit from
employees who can effectively communicate
with these visitors. Basic English for tourism
skills [6] enable staff to answer questions, pro-
vide directions and enhance the overall tourist
experience.

Secondly, ESP offers a targeted approach
to language learning. Rather than focusing on
general English, ESP courses can equip tour-
ism professionals with the specific vocabulary
and phrases relevant to their roles. This could
include learning about local attractions, various
tourist routes of Transcarpathia [7], navigating
transportation systems, recommending restau-
rants, handling customer inquiries and managing
emergencies.

The growing importance of international
business in Ukraine has fuelled the demand for
English language skills in various professions.
Teaching English for Specific Purposes (ESP)
is gaining significant traction within Ukrain-
ian education to address this need. The tour-
ism industry, a key driver of economic growth,
requires a particularly strong emphasis on ESP
training. However, current methods for teaching
English to Ukrainian tourism students fall short
of international standards [8].

Petliovana [8] reports that Khmelnytskyi
National University in Ukraine is addressing this
gap by developing a cutting-edge ESP textbook
specifically designed for future tourism manag-
ers. An innovative textbook has been designed
that adheres to the constructivist approach, pro-
moting active learning and knowledge construc-
tion. This textbook aims to enhance both spoken
and written English proficiency within the context
of the tourism and recreation industry. It provides
students with informative materials designed to
master key topics in these fields. The compre-
hensive guide includes 32 distinct units, featur-
ing the latest trends within the tourism industry.
The engaging and accessible nature of the top-
ics facilitates effective learning and knowledge
retention [8].
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In addition, Fodor [9] proposes to apply
the Content and Language Integrated Learning
(CLIL) approach [10]. He suggests that this is
an excellent approach to be used when teach-
ing about the local (Transcarpathian) geograph-
ical heritage to secondary school learners in
English. He refers to Coyle [11] who considers
that the CLIL approach focuses on four issues
(the 4 C’s): content, communication, cognition
and culture. ‘Teachers have to present the lan-
guage of geography, the key grammatical pat-
terns and the key content vocabulary. By this,
learners will be able to effectively communi-
cate their knowledge of geographical issues’
[9, p. 68].

A curriculum for foreign languages targeted
towards aspiring tourism professionals should be
designed around the specific skills necessary for
their successful job performance. A critical com-
ponent in fostering these foreign language com-
petencies within tourism students is the mastery
of «English for Tourism» skills. This proficiency
will equip future graduates with a competitive
edge and a deeper understanding of the global
tourism market [12].

The specific communication skills demanded
in the context of tourism English necessitate fur-
ther investigation tailored to the Transcarpathian
region, while acknowledging the ever-evolving
nature of skill requirements in the modern tour-
ism workplace.

Presentation of the main material. ESP
refers to teaching and learning English tailored to
specific fields or professions [13]. In the context
of Transcarpathia, ESP is particularly relevant
for the tourism industry. The ability to commu-
nicate effectively in English is essential for tour
guides, hotel staff, restaurant workers and other
professionals who interact with international
tourists. ESP courses are designed to equip these
individuals with the language skills needed to
perform their jobs efficiently and provide excel-
lent service to visitors.

The key components of ESP for tourism
include the following [14]:

1. Specialized vocabulary: ESP courses for
tourism focus on vocabulary related to travel,
hospitality and customer service. Learners
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acquire terminology that helps them describe
local attractions, explain cultural nuances
and handle common tourist inquiries.

2. Practical communication skills: Empha-
sis is placed on practical communication skills,
such as giving directions, making reservations,
handling complaints and providing information
about local customs and traditions. Role-playing
and simulations are often used to practice real-
life scenarios.

3. Cultural awareness: Understanding cul-
tural differences is crucial in the tourism indus-
try. ESP courses include lessons on cultural sen-
sitivity and etiquette, enabling professionals to
interact respectfully and effectively with tourists
from different backgrounds.

4. Problem-solving abilities: Tourism pro-
fessionals frequently encounter unexpected
situations. ESP training includes developing
problem-solving skills to handle emergencies,
misunderstandings and other challenges that
may arise.

ESP can benefit Transcarpathia's tourism
industry in the following ways. Firstly, it can
lead to improved customer service, since clear
and confident English communication builds
trust and fosters positive interactions with tour-
ists. Secondly, it can result in increased tourist
spending [15], because tourists feel more com-
fortable navigating the region and spending
money when they understand communication.
In addition, cultural exchange can be enhanced
as English proficiency facilitates deeper connec-
tions between tourists and locals, thus leading
to a richer cultural exchange. Interacting with
tourists from around the world promotes cultural
exchange and understanding. This interaction
enriches the lives of both tourists and locals, fos-
tering a sense of global community.

We believe that further benefits of ESP for
tourism in Transcarpathia might include such
issues as:

—improved tourist experience (English-speak-
ing professionals can significantly enhance
the overall experience of international tourists.
Clear communication reduces the likelihood
of misunderstandings and ensures that visitors
feel welcome and well-informed),
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— increased employment opportunities (the
demand for English-speaking staff in the tour-
ism sector creates job opportunities for local
residents. Learning English can open doors to
various roles within the industry, from front-line
positions to managerial roles),

—economic growth (a thriving tourism indus-
try contributes to the local economy. By attract-
ing more international tourists and providing
high-quality services, Transcarpathia can boost
its revenue and support the development of local
businesses).

We should also bear in mind that with the help
of ESP, tourism professionals can effectively
communicate with international visitors, leading
to increased satisfaction and positive reviews.
Moreover, English proficiency allows for offer-
ing a wider range of services and catering to
a broader tourist demographic. Finally, it can
enhance marketing and promotion if tourism
professionals create compelling and informative
marketing materials in English because this way
they can attract more international tourists.

Dziubata [12, p. 44] speaks about tourism
English as a kind of ESP and believes that it has
‘three components: the linguistic (the knowledge
of and the ability to use lexical elements, gram-
matical resources, perceive and produce the lan-
guage in particular contexts orally, in writing
and reading), the discourse (actual usage of Eng-
lish in the specific conditions in which commu-
nication takes place) and the intercultural (deals
with specific professional situations in a varied
social and cultural context)’.

Implementing ESP programs presents sev-
eral opportunities. According to Dudley-Evans
and St John [16], an ESP course is defined by
a combination of core and adaptable characteris-
tics. The core characteristics refer to:

— Needs-orientation (when the course is tai-

lored to address the specific learning objectives
of the learners).
Disciplinary relevance, meaning that
the content and activities directly connect to
the target discipline, occupation, or relevant
activities.
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— Methodological integration, i.e. the course
leverages the methodologies and practices inher-
ent in the target discipline.

— Focus on specialized language. It occurs
when instruction emphasizes the grammar,
vocabulary, discourse styles and genres specific
to the chosen field.

A tourism-focused English for Specific Purposes
(ESP) curriculum, designed within the framework
of the communicative competence approach, should
be implemented in higher education institutions
[12]. This curriculum should prioritize communica-
tive classroom activities and foster the development
of lifelong learning skills within future tourism
specialists. The rationale for this approach lies in
the dynamic nature of the tourism industry, charac-
terized by continuous evolution and the emergence
of novel requirements and demands.

Local universities and language schools can
develop specialized courses for tourism pro-
fessionals. Online learning platforms can offer
flexible and accessible options. Additionally,
language exchange programs connecting tour-
ism workers with native English speakers could
foster practical communication skills.

Furthermore, promoting Transcarpathia as
an «English-friendly» destination can attract
more tourists. This could involve signage in

English, English language menus, and marketing
materials highlighting the region's commitment
to English communication.

Conclusions. The combination of tourism
and learning English for specific purposes in
Transcarpathia highlights the region's potential
as a prominent tourist destination. The expand-
ing tourism sector in Transcarpathia necessitates
a focus on English language learning for spe-
cific purposes. By investing in ESP programs
tailored to the tourism industry, Transcarpathia
can enhance its appeal to international visitors,
create job opportunities and drive economic
growth. So, by equipping tourism professionals
with the necessary skills, the region can enhance
customer service, increase tourist spending
and create a more welcoming environment for
international visitors. This, in turn, will contrib-
ute to the continued growth and success of Tran-
scarpathia's tourism industry. As the region
continues to develop its tourism infrastructure,
the importance of effective communication in
English will remain a key factor in its success.

Overall, ESP for Transcarpathian tourism
equips tourism professionals with the required
English language skills to effectively interact
with international visitors, improve customer
service and promote the region's unique offer-
ings to a wider audience.
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